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ü The Massachusetts Preservation Projects Fund (MPPF)

is a state-funded 50% reimbursable matching grant program 

established in 1984 to support the preservation of  proper ties, 

landscapes, and sites (cultural resources) listed in the State 

Register of  Historic Places. 

ü Applicants must be a municipality or nonprofit organization. 

M ASSACHUSETTS PRESERVATION PROJECTS FUND



Eligible Activities Include:

üPre-development Projects:  to conduct studies necessary to enable 
future development or protection of  a proper ty, such as feasibil i ty 
studies involving the preparation of  plans and specifications, 
historic structures reports, and certain archaeological 
investigations ($5K-$30K). 

üDevelopment Projects:  for construction activit ies including 
stabil ization, protection, rehabil itation, and restoration. Grant 
funding can only be used to cover costs of  material and labor. 
Accessibil ity upgrades are allowable as part of  a larger project--
ideally, no more than 30%. ($7.5K-$100K) 

üAcquisition Projects:  to acquire proper ties that are imminently 
threatened with inappropriate alteration or destruction. ($7.5K-
$100K)

M ASSACHUSETTS PRESERVATION PROJECTS FUND



ü Roughly annual rounds of  these matching grants make them 

highly competitive.  (Round 23 proposals were due 3/24/2017.)

ü In recent rounds, about $780,000 was available for the entire 

commonwealth.

ü Approximately 20 projects are funded in each round.  (List of  

projects from Rounds 10-22 is available on the MHC website.)

ü Maximum application amount for development grants is 

$100,000 but, in recent years, the largest awards have been in 

the $50,000 range. 

M ASSACHUSETTS PRESERVATION PROJECTS FUND



Some things to keep in mind:

ü Project sites must agree to accept a preservation restriction 
easementplaced on the property in perpetuity, held by MHC.

ü Projects must follow a rigorous schedule & procurement 
process. 

ü Work completed prior to grant award is ineligible for funding 
consideration.

ü Emergency funding is sometimes available throughout the 
year for stabilization of  resources in imminent danger.

M ASSACHUSETTS PRESERVATION PROJECTS FUND



ü For detailed information about the program, visit the MHC 

website at:

www.sec.state.ma.us/mhc/mhcmppf/mppfidx.htm

M ASSACHUSETTS PRESERVATION PROJECTS FUND

https://www.sec.state.ma.us/mhc/mhcmppf/mppfidx.htm


Massachusetts Cultural Council Cultural Facilities Fund

ü The goal of  the CFF is to increase investments from both the 

public and private sectors to support the sound planning and 

development of  cultural facilit ies.

ü The Fund provides matching Capital Grants to promote the 

acquisition, design, repair, rehabilitation, renovation, 

expansion, or construction of  nonprofit cultural facilit ies. 

üSince 2007, the Fund has awarded 772 grants totaling $101.2 

mill ion to over 400 cultural organizations across Massachusetts.

FUNDING YOUR PRESERVATION PROJECT:
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ü The most recent capital budget appropriation to the Fund in 

FY2018 is $10 million. 

üWhile not focused primarily on preservation, many of  its 

grants benefit historic facilit ies of  various kinds, and high-

quality preservation work that helps preserve a cultural use is 

valued and encouraged.

M ASS CULTURAL FACILITIES FUND



Cultural Facilities Fund Eligibility Requirements: 

The following entities ("Cultural Organizations") are eligible to 
apply for grants for Cultural facilit ies:

üNonprofit cultural organizations:   501(c)(3) orgs that are primari ly 
concerned with the ar ts, humanit ies, or interpretive sciences. 
Facil i t ies must be owned, leased, or used by one or more nonprofit  
cultural orgs, and must be accessible to the public.

üMunicipalities that own cultural facilities:   provided that the 
facil i ty is at least 50,000sf  in size, and at least 50% devoted to 
cultural purposes. However, i f  faci l i ty is 125 years old or older and is 
historically/culturally signif icant, i t  may be of  any size.

üPublic or private institutions of  higher education that own 
cultural facilities:   provided that the facil i ty provides service and 
open access to the community and the general public beyond its 
educational mission and can demonstrate f inancial need.

M ASS CULTURAL FACILITIES FUND



Cultural Facilities Fund Grant Categories:

üFeasibility & Technical Assistance Grants:  For costs 
and expenses related to overall planning and feasibility for a 
proposed eligible project. (Up to $50K)

üSystems Replacement Plan Grants:  These are a specific 
type of  Feasibility and Technical Assistance Grant designed for 
organizations without full-time maintenance staff.  The SRP is 
a 20-year capital needs assessment of  the building and its 
mechanical systems. (Up to $7K)

üCapital Grants:  For acquisition, design, construction, 
repair, renovation, rehabilitation or other capital improvements 
to a cultural facility. (Typical range is $250K-$675K) 

M ASS CULTURAL FACILITIES FUND



Some things to keep in mind:

ü Work can already have begun on the project, up to a cer tain t ime 
period before the grant is awarded. 

ü There truly does need to be an active and healthy cultural use in 
place in the facility, and there is an informal òbutts in seatsó test.

ü Since the MCC wants to suppor t good planning, the Feasibi l i ty & 
Technical Assistance grants are fair ly easy to get. These can fund 
business plans, building assessments, and other types of  
organizational and facil i t ies planning work. 

ü Organizations that create a sensible and detailed plan and fol low its 
recommendations enhance their el igibi l i ty to receive a Capital grant.

M ASS CULTURAL FACILITIES FUND



For detailed information about the program, visit the Mass 

Cultural Council website at:

www.massculturalcouncil.org

MCC staff  is extremely helpful and generous with their time.

For more information, contact:

Jay Paget

jay.paget@state.ma.us

617-858-2723

M ASS CULTURAL FACILITIES FUND
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ü The Community Preservation Act (CPA)is a smart growth tool 

that helps communities preserve open space and historic sites, 

create affordable housing, and develop outdoor recreational 

facilit ies. 

ü Community preservation monies are raised locally through the 

imposition of  a surcharge of  not more than 3% of  the tax levy 

against real property, and municipalities must adopt CPA by 

ballot referendum. 

FUNDING YOUR PRESERVATION PROJECT:
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ü The CPA statute also creates a statewide Community 

Preservation Trust Fund, administered by the Department of  

Revenue (DOR), which provides distributions each year to CPA 

communities. This annual match serves as an incentive for 

communities to pass CPA. 

ü In the communities that have adopted it, CPA has become a 

powerful tool to help fund high-quality preservation projects.

ü To date, 172 municipalities in the state (49%) have adopted 

CPAé

Has yours?

COMMUNITY PRESERVATION ACT



Community Preservation Act Communities @ May 2017:

COMMUNITY PRESERVATION ACT



ü At least 10% of  CPA funds generated must be spent on the 

three funding areas, including historic preservation. 

ü For CPA, an historic resourceis defined as a building, 

structure, vessel, real property, document or ar tifact that is 

either:

V listed on the State Register of  Historic Places; or  

Vdetermined by the local Historic Commission to be significant in the 

history, archeology, architecture, or culture of  the city or town.

ü CPA funds may be spent on the acquisition, preservation, 

rehabilitation and restoration of  historic resources. 

COMMUNITY PRESERVATION ACT



ü Projects using CPA funds must adhere to the Secretary of  the 
Interior's Standards for the Treatment of  Historic Proper ties.

ü The CPA requires that a permanent preservation restriction be 
placed on any "real proper ty interest" acquired using CPA funds 
(to ensure that the proper ty continues to be used for the 
applicable CPA purpose). 

ü For rehab & restoration activit ies, there is more f lexibil ity. Some 
communities have a threshold of  CPA funding above which a 
preservation restriction would be required; projects receiving less 
CPA money might require a shorter term restriction. Some towns 
use MoUõs where the local Historical Commission can review 
future changes to proper ties where CPA funds have been used. 

ü MHC must approve all preservation restrictions. A city or town 
may not hold a restriction on itself.

COMMUNITY PRESERVATION ACT



The Community Preservation Coalit ionwas formed 

in the 1990s with the goal of  achieving passage of  

the Community Preservation Act. 

ü Led by a 14 member Steering Committee, it now 

plays a leading role in working with the state and 

local governments and key partner organizations to 

help suppor t CPA activit ies in communities that 

have adopted it.

üThe Coalit ion maintains an extensive website with 

information about enacting and using CPA:

www.communitypreservation.org

ü It also has a very knowledgeable staff  that are 

able to assist with any aspect of  working with CPA. 

COMMUNITY PRESERVATION ACT
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There are many sources of  foundation grant funding for 
historic buildings and landscapes in Massachusetts.

ü Foundation grants and can vary in size and project focus, from 
project planning to òbricks and mortaró work. 

ü Before going through the timeñand possibly expenseñof  
preparing and submitting a grant proposal, make sure to 
thoroughly research the foundation to ensure your project meets 
all eligibil ity requirements. 

ü Many foundations have staff  that can answer your questionsñ
reach out to them, and build a relationship.

ü Be sure to explore community and regional foundationsthat may 
exist in your area. 

FUNDING YOUR PRESERVATION PROJECT:
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ü It can be wor th subscribing to services such as the 

Foundation Directly Online, which, for a fee, offers a 

searchable database of  granting organizations along with 

detailed information about their funding priorities, their grant 

application process, and recent granting history. See here:

https://fconline.foundationcenter.org/

ü Another tactic is to research what foundations have funded 

similar projects to yours in your local area.

FOUNDATION GRANTS

https://fconline.foundationcenter.org/


ü Look for information and resources offered by organizations 
devoted to preserving par ticular types of  historic resources. 

ü For example, for religious properties, Par tners for Sacred 
Places has an extensive website with much information, 
including fundraising through capital campaigns and through 
grant writing:

http://www.sacredplaces.org/about -us

ü Preservation Massachusetts also has a section of  its website 
devoted to religious proper ties:

http://www.preservationmass.org/churches

FOUNDATION GRANTS

http://www.sacredplaces.org/about-us
http://www.preservationmass.org/churches


ü Preservation Massachusetts has a listing of  funding sources, 

including many foundations, that have funded preservation 

projects in Massachusetts, and which we can provide via email 

request to our Circuit Riders.

V If  in the eastern part of  the state, contact 

Jeff  Gonyeau at jgonyeau@preservationmass.org

V If  in the central & western part of  the state, contact 

Stacia Caplansonat scaplanson@preservationmass.org

FOUNDATION GRANTS

mailto:jgonyeau@preservationmass.org
mailto:scaplanson@preservationmass.org
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Earned Income from Leasing, Rentals, Functions, etc.

There are many potential sources of  income that your 
historic site could generate through occasional event fees or 
longer term leasing arrangements. 

ü Do a survey of  similar organizations or sites to yours to see what 
kinds of  activit ies they host. 

ü Consider a variety of types of uses and òmultiple income 
streams.ó 

ü Not every user or event may need to pay to use your space, but 
consider encouraging a mixture of  paid & free uses that both 
suppor t your mission and generate income. Lots of  activity at your 
site may make it more attractive to potential funders!

FUNDING YOUR PRESERVATION PROJECT:

E ARNED I NCOME



Earned Income from Leasing, Rentals, Functions, etc.

ü For example, the char t on the next slide shows the types of  

things that happen at a parish churchñAll Saints, Ashmont in 

Bostonõs Dorchester neighborhood. Those marked with an ò*ó 

pay rent or a fee, while the remainder use the spaces for free.

E ARNED I NCOME



Organizations & Activities at All Saints, Ashmont:

E ARNED I NCOME

Arts

*American Guild of  Organists

*Ashmont Hill Chamber Music

*Ashmont Bach Project

*Boston Baroque Community Concerts

DotArt

JamaicaribeChoral and Dramatic Society

*Mandorla Jazz Series

Urban Voices of  the Metropolitan Opera NYC

Civic Engagement

Boston Board of  Elections (training)

Census training & drop-in site

Citizenship Classes

*Dorchester Speakers Forum

English as a Second Language Classes

Local Republican Committee Meetings

State Senator Jack Hart Constituent Meetings

Community Planning & Revitalization

DotGreenwayCommunity Design Process

MBTA Ashmont Station Redesign Process   

Peabody Square Redesign Community Process

*Greater Ashmont Main Area Streets

*Zip Car Site

Education

Boston Learning Center

*Epiphany School Entering Student Program

*Epiphany School Founding Site

Social Services & Healthcare

*Alcoholics Anonymous

*The Boston Home (for staff  development )

Episcopal Diocesan Governance

*Diocese of  Massachusetts Neponset Deanery



Earned Income from Leasing, Rentals, Functions, etc.

ü Depending on the types of  uses you allow, you will need to 

make sure adequate insurance is in place for your site and, if  

food and drinks (esp. alcohol) are served, that your facilit ies 

meet local ordinances and codes. 

ü Some uses may simply not be appropriate for your 

organizationõs mission or for safe use and preservation of the 

proper ty. Turn these uses down!

ü If  you have a parking lot, consider users such as Zip Car or 

other ride sharing services, that offer a predictable, monthly 

income.

E ARNED I NCOME



Earned Income from Leasing, Rentals, Functions, etc.

ü If your site is a good venue for òcomplicatedó uses such as 

weddings, consider hiring a par t-time event coordinator with 

experience in dealing with these types of  events. It will save 

your staff  and volunteers headaches, and will help establish you 

as a reputable, well-run venue.

ü Depending on the style and architectural design of  your 

building, installing cell phone antennae may be possible, but 

this should be done with very careful planning and with great 

sensitivity to ensure that historic features and character are not 

diminished.

E ARNED I NCOME



Earned Income from Leasing, Rentals, Functions, etc.

ü Historic New England does an excellent job of  offering 

programs at its historic sites year-round. Take some time to 

look at what they offer, and see if  some of  those uses might be 

appropriate for your site:

http://www.historicnewengland.org/events -programs/events-

calendar

E ARNED I NCOME

http://www.historicnewengland.org/events-programs/events-calendar


ü Gore Place in Walthamñthe Federal period, historic house 

and estate of  Massachusetts Governor Christopher Gore, which 

includes a small farm with sheep, goats and poultry:

http://goreplace.org/mojo/

E ARNED I NCOME

http://goreplace.org/mojo/


Finally, look for creative & entrepreneurial uses for historic sites 

that can inspire income-generating ideas, such as:

ü Highfield Hall & Gardens in Falmouthña beautifully restored 

1878 estate of  the Beebe family, now transformed into a vibrant 

center of  cultural and community life on Cape Cod:

http://highfieldhallandgardens.org/

E ARNED I NCOME

http://highfieldhallandgardens.org/
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Merchandise

ü Creating and selling merchandise related to your organization 

may or may not generate a lot of  money. 

ü Items can cost a lot to design and manufacture, and you may 

not be able to mark them up enough to make a large profit.

ü However, these CAN be a good investment in building pride 

in your organization and building awareness about your project.

ü Low-cost, useful items can provide opportunities for people to 

contribute in a way that matches their budget.

FUNDING YOUR PRESERVATION PROJECT:
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Typical product categories can include: 

ü Clothing; dish & glassware; books; handy gadgets.

M ERCHANDISING & F UNDRAISING E VENTS



Merchandise--other types of  items could include: 

ü Selling elements that were replaced & discarded as par t of  a 

project, such as old roof  slates, shingles, clapboards, etc. 

(Make sure to save representat ive samples, though!)

ü Fabricate extra items needed for your projectñdecorative 

architectural elements, column capitals, etc.ñand sell them.

M ERCHANDISING & F UNDRAISING E VENTS



Fundraising Events

ü It can be useful to think of  these as being of  two 

types: 

òAwareness Buildersó and òMoney Makers.ó 

M ERCHANDISING & F UNDRAISING E VENTS



Awareness Builders:

ü Free events that mark project milestones and bring people to 

your site to see your project first-hand.

VGround breakings; scaffolding tours; behind the scenes 

construction tours; topping off  ceremonies; ribbon cuttings; 

neighbor/community days; donor appreciation events, etc.

V Balance being inclusive & exclusive.

M ERCHANDISING & F UNDRAISING E VENTS



Awareness Builders:

ü Low ticket -price events that are not complicated or expensive 

to ar range, but provide a mix of  information & enter tainment.

V Receptions with brief project presentations; òMeet the 

Architectó events; lectures or slideshows with refreshments, etc.

V Shoot for covering your expenses; get refreshments donated.

V Provides opportunity for participation at a lower price point.

M ERCHANDISING & F UNDRAISING E VENTS



Money Makers:

ü Galasor òevents under a tentó with higher ticket prices, more 

elaborate food, drink, and enter tainment.

V Holding these on your property can showcase your historic site.

V Choose a theme relevant to your organization or your project.

V Make it festive, and give your guests a chance to dress up.

V Supplement ticket income with silent auctions or even live auctions 

(the shorter the better!)ñgive your guests multiple ways to donate!

M ERCHANDISING & F UNDRAISING E VENTS



Money Makers:

ü Gala eventsñother ideas: 

V In addition to your working committee, create an honorary 

òHost Committeeó of connected people who can attract paying 

guests and sponsors.

V Consider honoring a high-profile person to attract guests.

V Market the event far in advance, constantly, on every platform 

you can; people need to be invited and re-invited.

V Take care of  your guests well during the event, and thank them 

profusely during & after.

M ERCHANDISING & F UNDRAISING E VENTS



Money Makers:

ü More things to keep in mind about the òrealityó of gala 
events:

V Make sure to have a clear event budget and fundraising goal in 
mind:  do the math in advance.

V A high percentage of  ticket price goes to overhead.

V If  you can still have a special event and save on overhead by 
holding it at a restaurant or event facility, consider that.

V Paid sponsorships (with sponsors recognized in all event 
publicity and in the program) are often the real money maker.

V These events can seem exclusive and cost prohibitive to many 
people; make sure to balance them with lower cost events.

M ERCHANDISING & F UNDRAISING E VENTS



Some Closing Thoughts:

ü Most projectsñespecially larger onesñwill involve a number 

of  dif ferent kinds of  fundraising activities, from grant writing  

to direct solicitations to merchandise sales to events.

ü Think of  ways to engage the greatest number of  potential 

donors and offer many oppor tunities for giving at many levels.

ü Raising $1,000,000 through bake sales can take awhileé 

V You might need to adjust your organizationõs thinking about 

fundraising and expand their horizons about how to raise the money 

you need in a reasonable timeframe.

FUNDING YOUR PRESERVATION PROJECT



Closing Thoughts:

ü Clear and compelling communication is key:

V this is true when you are preparing grant proposals, approaching 

individual donors, planning events, designing websites, etc.

ü Develop strong written and visual materialabout your 

organization and project; make it engaging; use humor.

FUNDING YOUR PRESERVATION PROJECT

Sinners Repaint.

We Did!

And now we must pay for it!

Can you help?



Closing Thoughts:

ü If  you or your organization are new to grant writing , consider 
hiring a consultant to help you with your first few proposals, and 
then take it from there yourselves.

V Have your consultant research potential funders and provide you 
with a ranked list prospects to pursue with proposal deadlines.

ü Use simple & inexpensive tools like Annual Appeal Letters to 
provide updates about your organization or your project and to 
solicit funds.

ü Finally, seek out recognition for your good work in the form of  
preservation and other awards;  it provides a validation of  your 
capacity and can make you more attractive to funders.

FUNDING YOUR PRESERVATION PROJECT



Thank you! 

Jeffrey Gonyeau

Preservation Circuit Rider

Preservation Massachusetts
The Landmark Bui lding

34 Main Street Extension, Suite 401

Plymouth, MA 02360

www.preservationmass.org

jgonyeau@preservationmass.org  

Mobile:  617-320-2323

Off ice:  617-723-3383

FUNDING YOUR PRESERVATION PROJECT
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Pre-Development 
Revolving Loan
James W. Igoe, President



What is a ñrevolving loan fundò?

ǐA source of financing for preservation projects that typically offers below market 
rate loans to projects that may or may not qualify for traditional financing.

ǐñRevolvingò indicates when the funds are paid back (typically short term, 1-2 
years), the funds are available for other projects. 

ǐThis type of financing, also referred to as historic property redevelopment 
programs, are quickly becoming a popular tool for preservation organizations and 
funders, like the 1772 Foundation.

ǐRevolving loans (instead of grants) allows capital to work for multiple projects 
instead of just one. 

ǐAnd it is a real loan!



How are revolving funds used?

ǐRevolving loan funds are to be used according to program criteria. Itôs different for 
every organization and program.

ǐPreservation Massachusetts program is specified for ñpre-developmentò.

ǐThe program launched in 2014 after two years of research and program creation 
by a committee and financial consultant.

ǐWe determined there was a need for pre-development funds for preservation 
projects that were smaller in scale and may or may not be ready for traditional 
financing (i.e. regular bank loan, construction loan, mortgage, etc.)

ǐThese are projects that need help determining if the project is feasible and getting 
to the starting line.



So, what is ñpre-developmentò?

ǐPre-development is the work needed 
before a project is ready to start its 
construction or rehab, including.

ǐArchitectural and engineering work or 
studies

ǐEnvironmental assessments

ǐHistoric and/or development 
consultation 

ǐLegal or application fees

ǐLoan funds cannot be used for staff 
costs, prepayment of a developer fee 
or construction work. 



How much can we get? 
é. And how long to pay it back?

ǐThe loan ranges are $15,000 -
$75,000.

ǐNot all funds have to be taken at once.

ǐReimbursement forms are to be filled 
out and returned with copies of 
invoices.

ǐAny project seeking less (or more) can 
discuss with PM staff.

ǐThe loan term is maximum of 24 
months, with an option to extend for 
an additional 12 months (pending 
approval.)

ǐThe rate is 2%

ǐThe predevelopment loan is paid 
back when the project receives its 
permanent financing loan. 



Who can apply and how?

ǐAnyone can apply for a PM predevelopment loan, including non-profits, businesses, 
etc. 

ǐThe applicant must have site control, either ownership, a P&S with option to buy, etc. 

ǐApplicants will undergo a financial review to ensure the loan can be paid back. Any 
applicant without the financial means may partner with a guarantor on the loan. 

ǐThe loan application is available on our website and the deadline is rolling.

ǐIt is preferred that you call to discuss your project with PM staff prior to filling out an 
application, to make sure the program is a good fit.



What are the criteria?

Loan Scoring Criteria

ǐSoundness of sponsor ï25 points

ǐSoundness of plan ï25 points

ǐLocal support (financial or otherwise) ï15 
points

ǐImpact of Preservation Massôs dollars on the 
project ï15 points

ǐOther positive community impacts ï10 points

ǐAdds to geographic or other diversification of 
awards or portfolio ï10 points

ǐBonus points: On Endangered List ï10 points



What is the loan process?

PM internal 
reviewApplication

PM staff visit site, 
meeting with 

applicant
Site Visit

Additional 
questions 

asked/answered

Financial 
Review

Draft of loan 
documentsApproval

Loan closes and 
funds availableClose



The Gunn Block, 
Springfield

Oldest commercial block in Springfield.

Right on State Street, a major gateway 
to the city.

Across from Springfield Armory & 
Springfield Technical Community College

Massachusetts Most Endangered, 2014



The Gunn Block, 
Springfield

Project taken on by 
DevelopSpringfield, a development 
organization in the city.

Plans for lower level retail/commercial 
and upper level housing.

PLF funds granted in 2015.



The Gunn Block, 
circa 1939

Restoration of the Gunn Block will 
incentivize neighboring building 
owners to invest in their properties.

Important part of the streetscape and 
surrounding community. 

A challenging yet very worthwhile and 
critical project!



The Gunn Block

Finished project rendering.



ǐBe the next PM Predevelopment project! 

ǐVisit 
http://www.preservationmass.org/predevelopment-
loan-fund to view the application, criteria, and 
FAQs.

ǐPlease be sure to schedule a call with Erin Kelly 
(ekelly@preservationmass.org) prior to submitting 
an application to discuss your project. 

Preservation Massachusetts

The Landmark Building

34 Main Street Extension, Suite 401

Plymouth, MA 02360

www.preservationmass.org

617-723-3383

http://www.preservationmass.org/predevelopment-loan-fund
mailto:ekelly@preservationmass.org
http://www.preservationmass.org/


Funding Preservation Projects 
at the 

Dorchester Historical Society

Earl Taylor

President, Dorchester Historical Society

September 22, 2017



DHS Mission
The purpose of the Society shall be to collect, preserve, and 

disseminate knowledge of that section of the Commonwealth of 

Massachusetts that formerly comprised the town of Dorchester; to 

hold, and aid in the preservation of, historic buildings and sites in the 

area; to care for, and from time to time exhibit such articles of historic 

or antiquarian interest as may come into its possession and to further 

education about and culture in, the community known as Dorchester.

Short version

To collect, preserve and share Dorchester history.



Original boundaries of Dorchester:



The Society achieves its mission through: 

ü public tours of its houses once a month; 

ü school visits;

ü monthly programs;

ü walking tours;

ü maintaining a strong, consistent presence on the 

internet and through social media.



The Society has large collections of Dorchester items:

ü books, manuscripts, maps, photographs, postcards; 

ü bottles, pottery, pewter, cooking implements;

ü paintings, sculpture, furniture, musical instruments;

ü agricultural tools, carpentry tools;

ü vintage clothing.



The Society owns and maintains 5 historic buildings:

1661 Blake House, oldest existing house in the City of Boston

1712 Lemuel Clap House (yes one p) is said to have been Roger 

Clap's house ðGeorgian in style

1806 William Clapp House (note two p's) ðFederal era

ca. 1850 The Clapp Family barn

ca. 1880    Carriage House (which still contains the family privy)



Dorchester Historical Society Properties



Location of James Blake House



Location of Clapp Campus



The Societyõs annual operating budget is $46,000.
Major expenses in descending order of magnitude are:

Insurance $15,519

Utilities (heat, electricity, water and telephone) $  8,000

Normal repairs $  6,000

Landscape (snow -plowing and lawn -mowing) $  5,000 

Accounting $  3,500

Postage $  2,600

Programs $  2,000

Supplies $  1,500

Misc., donations, membership filing, fees $     881

Equipment $     600

Exhibits $     400



The Societyõs Sources of Income Include:

Income from a trust $18,000

Membership Dues $10,000

Property Occupancy Fees $  8,400

Unrestricted Contributions $  8,334

Misc. and Sales $  1,266

$46,000



Monthly Programming



Merchandising ñBooks published by the Society

Dorchesterõs Collections ðabout the Society

Ashmont, An Historical Guide to Peabody Square, Carruthõs Hill, and 

Ashmont Hill and the Architecture of Edwin J. Lewis, Jr. and John A. 

Fox. By Paul Douglass Shand -Tucci .

Growing Up in Boston's Gilded Age. The Journal of Alice Stone 

Blackwell, 1872 -1874.  Available as Publish on Demand through the 

Harvard Bookstore

The Eloquence of Edward Everett, America's Greatest Orator. Compiled 

by Richard Katula .



Other Books

4 volumes on Dorchester in the Arcadia picture series

Sweet History ðabout Baker Chocolate Co

Several books about growing up in Dorchester by individuals



Merchandising

Dorchester town

seal in bronze:

Dorchester town 

seal in chocolate:



Merchandising

Stained glass ornaments ñ

the same glass as the 

replacements used in the 

Blake House window 

restoration 



Merchandising

Dorchester Puzzle ñ 1831 Map 



Merchandising

Trivets & Mugs



Merchandising

Aprons, Dorchester Pottery plate 

reproductions of Dorchester fruits: 

Clapp Favorite Pear, Downer Late 

Cherry, President Wilder 

Strawberry



Blake House (1661) before restoration


